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Author: Erin Spruill

Grade Level: 7-post grad

Summary of Activity/Lesson:  Students study how the environment is marketed and how companies use the environment to market their goods and services.

Activity:

Marketing the Environment

Summary:  This activity uses different media to study the art of marketing the environment.  Students will learn more about business practices, compare and contrast existing campaigns, and work in groups to develop a campaign for a current event.  

Materials: 

Prior to activity:

· Gather a variety of media examples for students to study and draw comparisons (magazines, TV, internet, programs, newspapers, etc.).  

· Prepare a short presentation on business marketing practices (be it overheads or power point or lecture)

· Find a current situation that students will use to develop their own campaign.  You will need to provide students with up to date facts and background on the situation.

· Markers, crayons, colored pencils, etc,

· Cardstock or poster board

· ** Video camera 

** If you have the supplies, time, and desire to make this a longer activity, then reserve the first day for this activity.  Then use Day 2 to allow the groups to perfect their ad campaigns or even film a simple commercial.

Procedure:

1) Before even mentioning the environment, present these themes to the class to get them thinking about marketing and its strategies:


Businesses use these approaches to marketing:



Defensive: Ok, I’ll do it if I must.
Aggressive: Ok, so I have to do this.  How can I do it better than the other guy?

Strategic: Ok, I really believe in this product/service/idea.  How can I incorporate it into my business?


SWOT Approach to Marketing



S: What are the strengths?



W: What are the weaknesses?



O: What are the opportunities?



T: What are the threats?

**  Make sure they take notes or you provide a handout because these definitions and themes will be needed to complete the following activities. 

2) After the students have a basic understanding of these principles, pass out magazines and have the students find at least one ad that either:

· Uses the environment to market products that relate to the environment 

· Uses marketing strategies that use the environment to promote products that have nothing to do with the environment

· Uses marketing strategies to promote the environment. 

When students have all found an example, get a few volunteers to present the class with the following information:

· The product or service the ad promoted

· The audience the article/ad was meant to reach

· The strategy the company used and evidence for why (defensive, aggressive, strategic)

If you have time after a few have shared, then show some examples you found such as a TV commercial, a poster for recycling, or even a website.

3) Now that the students have been exposed to business principles and have seen examples of marketing in the popular press, they will be challenged to develop their own marketing campaign.

Present students with a current environmental situation that would possibly require some marketing strategy.  Split the class into groups and assign each group their role in the current event.  Each group will decide their approach to the environmental problem (defensive, aggressive, strategic) and use the SWOT strategy to decide their position and prepare their facts for the ad campaign.  After each group has recorded these two activities on paper, have them bring it to the teacher for sign off to proceed with the campaign (much like it would happen in the real world).  Then students can pick up materials to illustrate their campaign.  Examples of advertising ideas: a commercial, a website, a press release, a radio announcement, a spokes figure, etc.

When I did this activity, I used the recent sewage spills in Hewlett’s Creek in Wilmington.  I made one group the city and the other a fictional organization that formed as a result of the spills.  

Each group developed a campaign…the city chose to avoid the problem and create a spokes figure that would educate children about conserving bathroom water.  The “Friends of Wilmington” created a storyboard for a commercial and acted it out for the class.

As noted in the materials, this lesson can be expanded from 90 minutes to a two day activity.  The first day students would complete this activity and take their ideas home for more development.  Day two would be reserved for refining their campaigns or even filming mock commercials.   

Disclaimer:  These lesson plans were compiled, edited, written, and/or prepared by Erin Spruill, UNCW Coastal Ocean Research and Monitoring Program (CORMP). CORMP is a NOAA grant funded program, located at the UNCW Center for Marine Science, Wilmington, NC.  Feel free to update or adapt the existing lesson plans to fit your needs.  We ask that you credit the authors and editors of these activities.  In addition, please contact us with new methods and activities you implement in the classroom.  Continual collaboration and revision will allow us to provide educators with the most useful and current resources for classroom use.  Thank you.

